Pass 10 new mills

in one year



North Ridgeville Levy History
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How did we achieve success?

1. Marketing strategies

2. Engaging residents, parents and

businesses

If you want different results:

Do something different



Marketing: Create the message

YOU are responsible for communlcatlng the message...

 Describe the issue in one sentence-slogan

 Keep it simple, but show the need

 Talking points- facts that show the

Importance to every age group




How to get the message out?

Website- FAQ, financial info, campaign literature, voter information,

volunteer opportunities, upcoming events

Facebook page- push info to parents, events, Did You Know?

Newspaper ads/letters to the editor- visual information, reaches residents

Direct mailings- full saturation and targeted mailings

Backpack flyers- sent home with all students PreK-8

Attending community/school events- open houses, athletics, PTA events

Levy Chats- school, home and community locations

Yard Signs/Banners- placed to hit all main routes in the community







Marketing: Literature/Mailings

Issue number on everything
DON’T REUSE SIGNS

Tell the reader what to do- be direct!
Keep it simple! (graphics-/ OLUR)
Use common language

Don’t sugar coat the issue

Address concerns/rumors

Contact/source for more information


















Engage the Community

Levy Chats- home and school locations- ONE
PERSON IS OKAY!

Community Events- spaghetti dinners at senior

center, parades, annual festival
School events- open houses, athletic
HOA meetings

Monthly volunteer meetings w/updates

If there is no risk, there is no reward!






Engage Businesses/Groups

Asked them to endorse the issue- listed on our

website

Had placemats in a popular restaurant
Placed signs in front of businesses
Included half sheet ads on pizza boxes

Host/sponsor events



Getthem to

No longer “Election Day”

Voter registration forms

Absentee ballots

Absentee ballot chasers

Have a visual presence on election day






Limited Budget?

 Backpack fliers- no mailing/printing costs
o Staff donations-stamps, payroll deduction

 Business donations- printing, local

restaurant fundraisers

 Door to door routes- no mailing costs



You did this, but still failed.

Communications plan- do you have one?

— Who is pushing information out from the district?

— Must communicate to the community non stop!

Look at your campaign

— Was the message clear, simple and direct?
— Did you target all groups?

— When did you start “the buzz”

Every community is different- find what works and

tailor the message to your community
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